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Continuously i

W 12 month rolling churn rate (in 9
® Quarterly annualised churn rate (i
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Further HD expansion

B Premium HD subscribers (in '000)
® HD penetration rate (in %)

Tron: Legacy auf Sky Select © Disney Enterprises, Inc. All rights reserved.



Rising ARPU

In €, monthly
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EBITDA

(in €m)




Revenues

(in €m)




Costs

excluding depreciation and amortization
(in €m)



Q2 Cash Flow and Net Debt

e £710.1m cash used for
operating activities
£€33m cash .used for

dtiil,
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A new world of entéktainméht

* New Sky HD channels =
» Sky Anytime s
* New Sky Guide
« Sky Go




Sky HD grows to over 30 channels &

15 Sky HD channels

sky actionHD skycinemaHD sky cinemahits HD

sky sportHD 1 sky sportHD 2 sky sport HD extra

included in Sky Welt”

Pl ‘_1 NATIOMAL NAT GEO
sky3D  @scoveryem  mievie . Liyp S WilDa
*u* HISTORY

11 HD+ channels
s sC9HD C wb & HD VeXHD J G Qo

=
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6 HD channels of Public Broadcasters and free-to-air

DasErste®p  (E0F artell Seausw ® Festuval®

* Fox HD and Nat Geo Wild HD launch in mid-October on Sky in Germany and Austria

Ich - einfach unverbesserlich auf Sky Cinema © 2010 Universal Studios. All Rights reserved.



Launching Sky Anytime

| skyanytime

A
Neustarts

Sky Welt
Sport

Sky Select

Blue Movie
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Top Highlights

DU KANNST

Mi 17 Aug 2011 19:45

Inception
skycinemaHD

ﬂ AW |A

13

./-
™ vooi 1191j6L

o e—



Launching new Sky Guide

Old:

 Sport HD 1 MITTWOCH, 17. AUGUST At
1% W 202 Sky Sport HD 1 New:
| il .“ BL: Saisonrickblick 2010/2011
18:15 .......... 200115 ' -
* Fubiball l][]n = = J""'\|
m '  Titel, Tore, Tréinen - erleben S = FW-I- !
die Highlights der abgalaufenc
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000 20:30 200
Tennds: 2011 Herron Fimala

1.BL: Alle Sphole. alle Tome: 1, Spleltag

203 !'i.lu:',I Spm'l H'[‘.l 2 Godf 20M: 140th BritishOpen, 4.Tag In Sandwich X-trémne: Mullispon:
Bad II3|rls | Terminator 2 - oy : =
+ Hpf huck & Larry - Wi d Fla
Asterix . . . | Der Vater der |l 302 Sky Cinema HD  Kindsképia u ry - Wie Fewsr und Flarmme
308 Sky Action HD Bad Girls Terminator 2 - Tog der Abrechnung  Transformars - Déo Rache

;') Beenden  _jKategorie wéhlen Q Aufnehmen
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| IronMan2 D’
Héheres Tempo und mehr Action
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Sport: Formel 1 Film: Komé&die

Sport: Champlens League




Distribution agreement

Ny oM Vs, sy Expansion of existing cooperation

Nyl 2 H  Sky packages as a stand-alone option

/ ' available to all Kabel BW customers

» Providing even more choice and flexibility
* Adding further HD channels in the next
months on Kabel BW service

sliga auf Sky FuBball Bundesliga und Sky Sport D



Four consecutive quarters | V \
of solid growth




This presentation contains forward-looking statements based on the currently held beliefs and assumptions of the management of Sky Deutschland AG, which are

expressed in good faith and, in their opinion, reasonable. Forward-looking statements involve known and unknown risks, uncertainties and other factors, which may
cause the actual results, financial condition, performance, or achievements of Sky Deutschland AG, or media industry results, to differ materially from the results,
financial condition, performance or achievements expressed or implied by such forward-looking statements. Given these risks, uncertainties and other factors,
recipients of this document are cautioned not to place undue reliance on these forward-looking statements. Sky Deutschland AG disclaims any obligation to update
these forward-looking statements to reflect future events or developments.

Whilst all reasonable care has been taken to ensure that the information and facts stated herein are accurate and that the opinions and expectations contained
herein are fair and reasonable, no representation or warranty, expressed or implied, is made by Sky Deutschland AG with respect to the fairness, completeness,
correctness, reasonableness or accuracy of any information and opinions contained herein. It is pointed out that the existing presentation may be incomplete or

condensed, and it may not contain all material information concerning Sky Deutschland AG or the Sky Deutschland group.

Sky Deutschland AG reserves the right to change and complete the information in this presentation without notice.
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Subscribers and Key Metrics (quarterly)

‘000

Direct subscribers at beginning
Gross additions

Churn

Net growth

Direct subscribers at end

Premium HD subscribers (in '000)
HD penetration (%)

Subscription ARPU (in €, monthly)
Churn rate (in %, quarterly annualized)

Churn rate (in %, 12 month rolling)

Wholesale subscribers at end

Due to rounding differences of individual items, sums may not always add up.




Subscribers and Key Metrics (year-on-year)

Change Change
'000 Q2 10 (absolute) YTD 11 YTD 10 (absolute)

Direct subscribers at beginning 2,471 255 2,653 2,470 183
Gross additions 107 -9 . 237 230 7
Churn -101 37 -131 -223 92
Net growth 6 28 106 7
Direct subscribers at end 2,476 2,759 2,476

Premium HD subscribers (in '000) 370 . 714 370
HD penetration (%) 14.9 259 14.9

Subscription ARPU (in €, monthly) 28.62 . 30.74 28.72
Churn rate (in %, quarterly annualized) : 16.3 . 9.7 18.1
Churn rate (in %, 12 month rolling) 20.1 . 12.4 20.1

Wholesale subscribers at end 133 . 131 133

22 Due to rounding differences of individual items, sums may not always add up.




Revenues and Costs

Change

in €m Q2 10 (absolute)

Change Change ﬂﬁ\'l
YTD N1 YTD 10 (absolute) (in %) _‘)

Revenues
Subscription
Hardware
Wholesale
Advertising
Other

Total

Costs (including depreciation)
Program

Technology

Hardware

Customer service and other cost of sales
Selling expenses

General and administrative expenses
Other operating expenses/income

Total

Depreciation included
Costs (excluding depreciation)

EBITDA

23 Due to rounding differences of individual items, sums may not always add up.

171
283
-2.2
7.2
-8.5




P

L % in €m

Change
Q2 10 (absolute)

Change

YTD 10 (absolute)

Revenues
Operating expenses

EBITDA

Depreciation and amortization
Amortization of subscriber base

EBIT

Financial result
Result before taxes
Income taxes

Net income

24 Due to rounding differences of individual items, sums may not always add up.

236.1 40.5
283.5 16.6

-47.4 239

10.8 27
12.2

-70.4

-10.8

-81.2

-0.7

470.9
582.7

-1M.9

21.0
245

-157.4

-19.9

-177.3

-1.5

75.4
41.9

33.5

55




Cash Flow and Net Debt

in €m

Cash flow from operating activities
Cash flow from investing activities

Cash flow from financing activities

Cash flow

in €m 30.06.11 31.12.10

Cash and cash equivalents 26.0 5.0
Net debt 399.5 319.3

25 Due to rounding differences of individual items, sums may not always add up.
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